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Introduction

Media plays a significant role in the society. They report on events, both current and past, offer various agendas for interpretation, mobilize citizens concerning different issues affecting the society, entertain, influences on culture among others. Therefore, the media can play a significant factor in gender equality promotion including the representation of men and women and the roles that they play. The gender roles in media exist mainly due to the acceptance from the society that there should be different roles for both the genders. The society has accepted that there are defined roles for male and female characters. That is however not the case as these roles are being perpetuated by the media. According to Byerly (2011), the number of women in media professions like in movies, music, and books is increasing; however, the field is still being dominated by their male counterparts. He further states that the different genders play different roles, based on the culture of the group on the film.
Roles of Men and Women in Media

The number of women in media is continually increasing. However, men continue to dominate the majority of roles in movies, particularly the supporting characters, whereby there are about two to three male actors in a film for every single female (Grizzle, 2012). In films, the women hold a marginally more significant percentage of lead roles as compared to their numbers in supporting roles, but still less than lead roles that the male characters are presently taking. The males are also still dominating in top positions like chief executives, publishers in books and producers in movies and songs. The disparity in the gender balance in media, however, differs from one region to another. For instance, the number of women in media in the US is higher when compared to Africa, and the roles also differ. The number of women in media is low in Africa due to cultural impediments. Most of the cultures such as the Somali culture do not allow their women to travel to far places to for example perform their duties if they are journalists. Few of them are therefore taken or assigned to such jobs as compared to the men.

Sexualization and portrayal of men and women in media. The Western ideal of female beauty is that of the fit, tall, white and thin women. This portrayal is spread by media through fashion shows, movies, books, music videos among others. Thus, the women roles fall into cultural stereotypes of the female and are mostly given sexualized characters and usually do the roles with minimal clothes. According to Collins (2011), a content analysis of video games found that about 41% of the female characters in media wore clothes that were revealing, while their male counterparts did not. In most films, women are usually portrayed as the homemakers who depend on their men. Men, on the other hand, typically are given the powerful and dominant roles to show that they are powerful than the women. Such portrayals influence the perception of the society regarding the women and the men, particularly in most countries in Africa where they still hold their cultures dear. The US is, however, trying to bridge the gender gap and films like sex and the city focused on women having successful careers as well as their quest for pleasure, romance, and sex. 
The old male characters in media tend to be on the rise, and they play significant roles in most of the films that are being produced, while the old female characters in media tend to be decreasing (Prieler & Centeno, 2013). Male actors like Clint Eastwood still play critical roles as ageless heroes. In women falling under similar age group, their normative structure and roles show that aging is part of the plot. That is perceived in relation to female roles relying on sexualization as well as the superficial effects of aging on their bodies are represented as something that is supposed to be hidden. That is because they are judged by their appearance, especially in the western cultures. Aging female celebs have become part of the gossip magazines that support a culture where there is no questioning of cosmetic technologies and procedures but in which female stars who have used them are either figured as stylish for getting it correct or as monstrous for going too far to be beautiful. In most films, actresses who play characters after reaching 40 years tend to have bodies, which appear to be young. It has led to critiques that these representations are designed regarding how well older actresses are managing their aging bodies.  
Conclusion

In most books and films, marriage, and domesticity have been portrayed as more important to women than the men (Collins, 2011). The roles of women are shown as that of a housewife who cleans the house and takes care of the children. That is particularly predominant in the African countries as compared to the US. These films show that the women are supposed to take care of their homes, and if anything went wrong, then they would be the ones to take the blame. Men, on the other hand, were portrayed as the protectors and providers of the homes. In choosing the roles in media, most of the roles conform to these beliefs. The number of women in media is however increasing, and their roles are gradually changing mainly in the western cultures. 
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